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approx. 310

224.8

STORY OF GROWTH CONTINUES

. Turnover, MEUR

() Increase in turnover, CAGR 113.6

() EBITDA %

60.8

47.3

23%
17%

15.9
()

15%

2006 (FAS) 2007 (FAS) 2008 (FAS) 2009 (FAS) 2010 (FAS) 2011 (IFRS) 2012 (IFRS) 2013 (IFRS) 2014 (IFRS) 2015 (IFRS) 2016 (IFRS) 2017 (IFRS) 2018 (IFRS)

B 2006—2010 Mr Max Group B 2011—-2017 Restamax Group



GROWING AND DEVELOPING RESTAURANT MARKET

. GROWTH MARKET

80% -

70% -

60% -
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40%

2. CHANGE IN CONSUMER 3. MEGATRENDS
BEHAVIOUR

77%

44%,

2000 2002 2004 2006 2008 2010 2012 2014
Growth of eating out

» Hurry » Urbanisation

- Eating out becoming - Smaller households
more commonplace - Health-consciousness

- Sociability » Travel

- Millennials
- Baby boomers
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Strategy period 2019-2021
Turnover

Over MEUR 600

Operating profit approx. 7,5%

Restaurant business Labour hire business
Approx. MEUR 350 Approx. MEUR 300

Operating profit Operating profit
approx. 8% approx. 6.5%
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Strategy of profitable growth

1. Profitable growth in Finnish growth centres and
large events organically, through new establishments,
corporate acquisitions and digitally

2. International expansion to the Northern European
market using the partner model

3. Profitable growth in labour hire services organically
and through corporate acquisitions
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Profitable growth | = market consolidation

international model

» Integration of Royal
Developing a solid . P rtfolio rationalisation
foundation e Reorganisation of functons ~ ~

* Building future growth (international platform)
 Strategic choices — growth platforms
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* Large events
e Portfolio work

* Portfolio work

 Corporate
acquisitions

 Digitality

* Scaling

1

* New markets

e Corporate
acquisitions
* New establishments

0
_

Food restaurants Nightclubs and entertainment Fast casual International
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Future growth from event operations
and projects




NOHO Labour hire business

125
Turnover, MEUR -
929
* Labour hire was incorporated
into the Group in August 2014.
34.1
10.2 % 24.2 10.1%
8.9 % 8.7 %

2014" 2015 2016 2017 Q3/2018



NOHo Strong growth strategy

Strong organic growth and lean M&A process supporting company growth

Smile strategic
cornerstones

Smile feeling

Market growth is
expected to
continue

11 %

Emplonament services
mdarket CAGR "13-717

Market consolidator Currently Strong market
growth

market

Efficient operating
model and strategic

concepls

€~1.0m

Revenuwe per full time
PN oyees A0

Winning market
share

Solid evidence in
expanding service
offering

32 %

Average arganic growth
1507

Service expansion

smile

henkilostépalvelut

) Market
(/ leader \,

Lean MEA process
supporting growth

9

Acquisitions in 2018-

HIEYTD
Accelerated Future /
growth through target
MEA
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Northern Europe
EUR 100 billion market:

e Use of restaurant services
per capita vs. Finland

* Individual successful companies
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Fragmented
market

e Only a limited number
of restaurant companies
of 20+ size class outside fast food

 Numerous opportunities
to reach scale benefits
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YOTO  Expansion will be implemented

in NoHo's core know-how area

FINE DINING

FAST CASUAL
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NORDIC HOSPITALITY PARTNERS
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